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Earned Media Executive Summary 

 
 

Consumer impressions: 85,275,177 
 
Trade impressions: 2,192,293 
 
Total earned media impressions: 87,467,470 
 
2014 earned media impressions goal: 250MM 

6/2/14 2 



Confidential and Proprietary 

Key Consumer Earned Media Placements 
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Consumer 
Earned Media Placements – January 2014 
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Print and Online 

 
Smart Thermostats Save in the Long Run 
 
•  Trane was mentioned in an EarthTalk – The 

Environmental Magazine article regarding smart 
thermostats saving homeowners money. The 
article was picked up by several media outlets 
across the country. 

 
•  943,323 impressions 
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Print and Online 

 
Save Green With Energy-Efficient 
Home Upgrades 
 
•  Spong wrote a syndicated article featuring tips 

on ways to help save money through home 
repairs during the spring remodeling/cleaning 
season. Tips included adding programmable 
HVAC systems, which mentioned the Trane 
ComfortLink™ II Control.  

 
•  35,721,330 impressions 

Consumer 
Earned Media Placements – January 2014 
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Magazine 

 
Cleaning The Air: Part II 
 
•  Trane is mentioned in the discussion of options for a 

whole-home air cleaning system. 
 
•  1,981,131 impressions 
 

Consumer 
Earned Media Placements – January 2014 
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Key Trade Earned Media Placements 
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AHR Expo Showcases New HVACR Products 
 
•  Trane introduced the TruComfort™ variable speed 

system at the AHR Expo in January. Editors covered 
the product announcement, capturing a photo of Trane 
representatives at the booth during the show.  

 
•  177,020 impressions 

Trade 
Earned Media Placements – January 2014 
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AHR Expo: Still No Stopping Trane Product 
Innovations 
 
•  As a part of its AHR Expo 2014 coverage, the 

publication featured an online and print article on 
Trane’s introduction of the TruComfort™ system and 
its connectivity with the ComfortLink™ II control. 
Kenneth Schoeneck was quoted in the article.  

 
•  119,614 impressions 

Trade 
Earned Media Placements – January 2014 
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HVAC News 
 
•  The Trane ComfortLink™ II was featured as part of a 

product roundup on thermostats with connected 
control offerings. 

•  90,000 impressions 

Trade 
Earned Media Placements – January 2014 
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50 Eco-Friendly Products 
 
•  Selected by the editors, the Trane XV20i heat pump 

was one of 50 top products that delivered efficiency 
and energy savings.  

 
•  330,000 impressions 

Trade 
Earned Media Placements – February 2014 
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Google, Nest and the HVAC market 
 
•  With the acquisition of Nest by Google, editor Eric 

Aune looks deeper into the industry’s offerings. He 
includes a mention of Trane as a manufacturer of 
smart home controls/thermostats.  

 
•  142,542 impressions 

Trade 
Earned Media Placements – February 2014 
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St. Jude Partnership 
Earned Media Placements – February 2014 

Trane a National Sponsor of St. Jude Home 
Giveaway, Will Donate HVAC Products 
 
•  In the February issue of Contracting Business, Trane 

was mentioned as a national sponsor of the 2014 St. 
Jude Dream Home® Giveaway. In addition to the 
details about the giveaway, Vice President of 
Marketing Scott Martin was quoted about the 
partnership. 

 
•  100,000 impressions 
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St. Jude Partnership 
Earned Media Placements – February 2014 

Trane Partners with St. Jude Children's 
Research Hospital® as a National Sponsor of 
the St. Jude Dream Home® Giveaway  
 
•  Spong issued a press release announcing Trane’s 

partnership with St. Jude, which was picked up by a 
wide variety of media outlets. 

 
•  40,253,156 impressions 
 



Confidential and Proprietary 6/2/14 15 

Expo Attendees Dig Into Efficiency  
 
•  Editor Joanna Turpin’s recap of the AHR Expo 

includes a detailed account of the product introduction 
from Trane, the XV20i, as it was an important part of 
what Joanna saw as a theme of “saving energy” at the 
show. Matt Barga is quoted in the article.  

 
•  177,020 impressions 
 

Trade 
Earned Media Placements – March 2014 
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Fueling the New Year at AHR Expo 2014 
 
•  Trane’s TruComfort™ system, introduced at AHR 

Expo, was included in this product roundup of HVAC 
systems from the show.  

•  118,614 impressions 

Trade 
Earned Media Placements – March 2014 
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2014 AHR Expo in NYC a Record-Breaking 
Success 
 
•  In a recap of the booth visits editors made during the AHR 

Expo, Trane was featured with mentions about both its XV20i 
and Acceleration tour. 

 
•  375,000 impressions 

Trade 
Earned Media Placements – March 2014 
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Product Showcase Awards/Products for 
March 2014 
 
•  The March product showcase roundup featured high 

efficiency packaged units, including a product review 
of the Trane XV20i. The product mention also includes 
the unit’s ComfortLink™ II compatibility. 

 
•  118,614 impressions 

Trade 
Earned Media Placements – March 2014 
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Put comfort On Cruise Control With Trane’s 
Award-Winning TruComfort 
 
•  In a product review of Trane’s TruComfort™ system, 

editors include a mention of Nexia™ Home 
Intelligence and the Trane ComfortLink™ II Smart 
Control. 

 
•  23,400 impressions 

Trade 
Earned Media Placements – March 2014 


